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- The Problem (Homogeneity):
Student teams usually consist of peers
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Reflections: Successes and Ke

Learnings
* Mutual Benefit & Faculty

Champions
» Structured Timelines
o A two-semester capstone model
o The engineering team needs to finish
an initial prototype in semester one
 Smart Project Selection:
Projects are commercially
translatable, not overly niche, and not
too technically complex
* Fair Grading & Team Size:
Independent grading scales and ideal
team size is 4-5 students

Conclusion and Future Work

- Continuation and Expansion: The
marketing department has expanded
this capstone model and other
engineering departments have also
begun adopting the framework
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